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Year-to-date, the S&P 500 has moved 9%
higher, with three distinct pullbacks along the
way. Fears of a credit bubble in China sparked
a 6% decline in January. In March, Portugal’s
second-largest bank collapsed, triggering a fall
of 5.7%. More recently, the downing of a
commercial airliner heightened already-raised
fears over the Russia-Ukraine crisis and led to a
drop of more than 4%. With each event,
volatility spiked, yields fell, the dollar rallied,
and equities corrected. After each event, the
markets settled down within a few weeks, and
investors refocused on economic fundamentals.
The current thinking of many investors is that,
having tested its lower resistance point and
fought back to its highs on the three previous
occasions, the market is now in a position to
break out to the upside, propelling it to levels
yet unseen.

Recent data indicates that the U.S. economy is
accelerating, while the Eurozone and Japanese
economies are still weak. In turn, as the U.S.
Federal Reserve edges closer to raising rates,
European and Japanese central banks have
announced looser monetary policies. These
divergent actions are causing flux in the global
currency markets. The dollar has gained
ground against most major currencies,
including the euro and yen. Over the past two
months, the dollar is 3.4% higher against the
seven most heavily-traded currencies. Many
investors expect the Fed to raise rates sometime
next year. A rate increase would attract cash
from around the world to the U.S., further
lifting the value of the dollar. A strong dollar
would lower the cost of imports, potentially
benefiting U.S. consumers. Conversely, a
stronger dollar makes U.S. exports less
competitive, resulting in a drag on growth.
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American Individual Stock Ownership

21.2%

17.9%
15.1%

2001 2007 2007

13.8%

2013

Source: Federal Reserve

Corporate Brand Rankings
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Despite the dramatic advance of the stock
market over the last five years, many Americans
— still stinging after severe losses in 2007 and
2008 - have not participated in the bull market.
In fact, the participation rate for direct exposure
to equity securities has never been lower.
According to the Federal Reserve, only 13.8% of
U.S. families held individual stocks as of 2013,
down from 18% in 2007. Indirect stock
ownership, which includes investing via mutual
and pension funds, as well as 401(k) plans,
boasts higher participation, but is also in
decline. Less than half (48.8%) of all Americans
owned equities — either directly or indirectly - in
2013, down from 53.2% in 2007.

For most global corporations, their brand is one
of their most highly-valued assets. While three
independent brand valuation companies agree
that Google, Apple and Microsoft belong among
the top five brands in the world, their rankings
of other prominent brands diverge. For
instance, Millward Brown and Interbrand place
Coca-Cola and McDonald’s in the top ten, while
Brand Finance does not. At the core of these
variances is each firm’s valuation methodology.
They may consider size (in terms of either sales
or profits), or a brand’s contribution to financial
performance. The latter is, decidedly,
challenging to measure. Millward Brown polls
two million consumers to gauge the desire and
loyalty a brand inspires. Interbrand considers
internal factors, such as how committed a
company is to its brand. Brand Finance uses
royalty rates for the licensing of similar brands.
Preservation of the brand is critical to these
global firms, as they are perceived to carry a
value of between $10 and $160 billion.
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Contact: If you have any questions or comments, please do not hesitate to contact us at 703.992.6164. For more information about Harbour
Capital Advisors, please visit our website at

Disclosure: Harbour Capital Advisors, LLC (“HCA”) is an SEC-registered investment adviser located in McLean, Virginia. HCA and its
representatives are in compliance with the current filing requirements imposed upon SEC-registered investment advisers by those states in which
HCA maintains clients. HCA may only transact business in those states in which it is registered or qualifies for an exemption or exclusion from
registration requirements. A direct communication by HCA with a prospective client shall be conducted by a representative that is either registered
or qualifies for an exemption or exclusion from registration in the state where the prospective client resides. For information pertaining to the
registration status of HCA, please contact the SEC or the state securities regulators for those states in which HCA maintains a notice filing. A copy of
HCA'’s current written disclosure statement discussing HCA’s business operations, services, and fees is available from HCA upon written request.
HCA does not make any representations or warranties as to the accuracy, timeliness, suitability, completeness, or relevance of any information
prepared by any unaffiliated third party and takes no responsibility therefor. All such information is provided solely for convenience purposes only
and all users thereof should be guided accordingly. Past performance may not be indicative of future results. Therefore, there can be no assurance
(and no current or prospective client should assume) that future performance of any specific investment or investment strategy (including the
investments and/or investment strategies recommended or undertaken by HCA) made reference to directly or indirectly by HCA will (i) be suitable or
profitable for a client or prospective client’s investment portfolio or (ii) equal the corresponding indicated historical performance level(s). Different
types of investments involve varying degrees of risk. Historical performance results for investment indices and/or categories generally do not reflect
the deduction of transaction and/or custodial charges, the deduction of an investment management fee, or the impact of taxes, the incurrence of
which would have the effect of decreasing historical performance results. The material contained herein is provided for informational purposes only
and does not constitute an offer to buy or sell or a solicitation of an offer to buy or sell any option or any other security or other financial
instruments. Certain content provided herein may contain a discussion of, and/or provide access to, HCA’s (and those of other investment and non-
investment professionals) positions and/or recommendations as of a specific prior date. Due to various factors, including changing market
conditions, such discussion may no longer be reflective of current position(s) and/or recommendation(s). Moreover, no client or prospective client
should assume that any such discussion serves as the receipt of, or a substitute for, personalized advice from HCA, or from any other investment
professional. HCA is neither an attorney nor an accountant, and no portion of the content provided herein should be interpreted as legal,
accounting, or tax advice. The tax information contained herein is general in nature and is provided for informational purposes only. HCA does not
provide legal, tax, or accounting advice. HCA cannot guarantee that such information is accurate, complete, or timely. Laws of a particular state or
laws which may be applicable to a particular situation may have an impact on the applicability, accuracy, or completeness of such information.
Federal and state laws and regulations are complex and are subject to change. Changes in such laws and regulations may have a material impact
on pre— and/or after-tax investment results. CIRCULAR 230 DISCLOSURE: To comply with Treasury Department regulations, we inform you
that, unless otherwise expressly indicated, any tax information contained herein is not intended or written to be used, and cannot be
used, for the purpose of (i) avoiding penalties that may be imposed under the Internal Revenue Code or any other applicable tax law, or (ii)
promoting, marketing, or recommending to another party any transaction, arrangement, or other matter. Rankings and/or recognition by
unaffiliated rating services and/or publications should not be construed by a client or prospective client as a guarantee that he/she will experience a
certain level of results if HCA is engaged, or continues to be engaged, to provide investment advisory services, nor should it be construed as a
current or past endorsement of HCA by any of its clients. Rankings published by magazines, and others, generally base their selections exclusively
on information prepared and/or submitted by the recognized adviser.
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